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NEWSLETTER – OUR REMUNERATION 
 

Dear Clients, 

We provide insurance brokerage services to our clients in a fair, transparent manner and 

according to all SUSEP specific guidelines, policies, and resolutions. 

Regarding the insurance brokers' remuneration disclosure, we clarify that the THB Group 

brokers are remunerated in different ways, including commissions and remunerations paid by 

insurance companies or paid directly by our clients. 

 

Brokerage Commission: 

The brokerage fee is paid to THB by the Insurer;  a percentage of the premium paid by the 

insured for each policy issued. 

 

a) all minimum and maximum commission standards, branch by branch of insurance are 

stated on this website https://www.thbgroup.com.br/ 

b) once all negotiation and renegotiation steps have been completed with all insurance 

companies participating in the new or renewed insurance quote process, the applicable 

commission amount for that policy or endorsement is defined; 

c) the minimum commission values and percentages are defined by the respective 

Insurers in their insurance marketing and distribution policies; 

d) The commission agreement between the broker and the insurance company is 

practiced directly, and there is no other kind of appeal for the client, under any 

circumstances; 

e) the amount defined and practiced for commissioning by the parties should be 

sufficient to be entitled to all stages of the process, demands, and duration of the insurance, 

namely: 

 

i) direct costs of negotiation, renegotiation or renewal; 

ii) client acquisition cost and investments in commercial or institutional marketing; 

iii) direct or indirect commercial sales costs; 

iv) maintenance and client relationship costs; 

v) administrative operations cost, including national and international travel, if 

necessary; 

vi) operations cost with insurance management, such as loss control and risk 

management; 

vii) complete claims management, from the occurrence to its indemnity, including when 

the policy is no longer in effect, such advice continues to be due by the insurance broker; 

Policy and complete services are inserted in the context of the commissioning received by the 

brokers, nothing more being due by the client/insured. 
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 Remuneration (“fee”) paid by Clients: 

Some of our clients choose to formalize a service provision contract directly with THB and to 

remunerate our services through an amount set out in this contract in addition to or replacing 

the brokerage commission received by THB from insurance companies. 

 

Compensation for Insurance Companies Services: 

THB receives compensation from insurance companies for providing consultancy services, data 

analysis, product disclosure among other services, helping insurers to identify new 

opportunities and improve their operational efficiency. This remuneration can be fixed or a 

percentage of the premium. THB is also part of agreements with insurance companies that 

assist in insurance transactions, including agency agreements, implementation of benefit 

programs, agreements to manage facilities (pre-adjusted conditions), and agreements to 

operate internet sites for insurance placement. 

 

Contingent Commissions: 

Some Insurers agree to pay Contingent Commissions to THB when we reach certain goals for 

insurance policies placed with these insurers for one year or another period of time. 

 

These goals may include premium volume, profitability, loss ratio, retention, and/or growth 

targets. The total amount of Contingent Commission may vary according to factors related to 

the total client portfolio during a given year or period. Thus, it is not possible to determine 

the amount of contingent commission related to a specific policy. 

 

Other Benefits or Remuneration: 

From time to time, THB may participate in insurance company promotional events or 

employee training and development provided by insurers. Every so often, THB is reimbursed 

by insurers for their costs related to promotional marketing. 


